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Market Penetration (rationale for estimates)
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MANAGEMENT AND ORGANIZATION
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STRUCTURE AND CAPITALIZATION
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Legal form
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Product development
Sales and marketing
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Acquisitions/Licensing
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FINANCIAL PLAN: 3 TO 5 YEARS AND HISTORICAL
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Financial Projections
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Note: This is a generic sample business plan outline and is intended to show the types of items that could be included in a business plan. Many areas will not apply to specific companies. Also, the most effective plans are short (10 pages or less) and do not have room for much of the information included above.
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